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A FLAT MONTH PRIOR TO THE
HOLIDAY SHOPPING SEASON

Sales in October did not come as a
surprise as All Stores Less Automotive
grew a solid 4.7% over last year, 1.6
points behind the year-to-date sales
growth of 6.3%. Most categories have
achieved an increase ranging from 5%
to 7% as compared to 2005. The slow-
down of October sales is a result of the
wrapping up of the Back-to-School
spending and the soft-landing of
Canadian housing market.

Food and Beverage Stores have seen a
disappointing negative growth of 0.3%
in October. On top of this, the category
overall has experienced sluggish growth
of 1.8% year-to-date. In addition, the
stagnant growth might be also due to
the shift from traditional shopping in
Supermarkets (-1.7%) to Specialty Food
Stores and Pharmacy and Personal Care
Stores, which have seen strong growth
of 5.7% and 12.0%, respectively.
Sobeys had a relatively good year.
However, reports indicated that
Loblaws has been struggling to improve
the sales.

Halloween definitely fuelled the
outstanding performance in Pharmacies
and Personal Care Stores this month.
There is a shift in expenditure to this
category.
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Sales in Furniture, Home Furnishings
and Electronic Stores have seen a mixed
picture in October. Furniture and Home
Furnishings Stores soared to 9.0%
growth in October. Home Electronics
and Appliance Stores delivered a robust
10.0% thanks to the strong sales in flat
screen televisions. Partially offsetting
the strong growth is plummeting
Computer and Software Stores (-8.7%)
and lacklustre growth in Furniture
Stores (4.0%).

The Canadian housing market has
cooled down since the third Quarter.
However, it does not impact the strong
sales growth at Building and Outdoor
Home Supplies Stores, faring at 11.0%,
which is on par with their year-to-date
growth.

Sales of Clothing and Accessories
Stores have softening. But the category
still enjoyed a good month with 6.2%
growth, only 1.1 points off the year-to-
date growth. The cold weather in

Western Canada drove the apparel
growth in this category.

Sales gains in Sporting Goods, Hobby,
Music, and Book Stores slowed in
October but were still strong at 6.6%.
Considering the fact that sales for this
category are not typically strong in
October, higher Sporting Goods helped
bring up the whole category.

Last but not least,
Happy Holidays!!
Please stay tuned for the next newsletter

in which we will discuss early holiday
shopping results.

RELEASE DATE OF THE NEXT

NATIONAL RETAIL BULLETIN
January 23, 2007

Please note:

The J.C. Williams Group National Retail Bulletin compares the latest monthly
release of “raw” (i.e., unadjusted for seasonality) retail sales figures to those in
the same calendar month of the previous year. Statistics Canada also reports
seasonally adjusted sales that are compared to the previous month within the
current calendar year to measure change in Gross Domestic Product (GDP).
Although other sources use seasonally adjusted figures, J.C. Williams Group
believes that using raw figures and making comparisons to the previous year’s
performance more accurately reflects the seasonality of the retail industry and,

therefore, are more useful in analysis.
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