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STRONG SALES MAY TRIGGER
FURTHER FOREIGN EXPANSION

All Stores reported a 10.1% increase in
sales during the month of May. This
growth bolstered year-to-date figures
that rose to 6.8%. May’s double-digit
jump is particularly impressive as it
compounds a 9.6% increase at this time
last year.

With consumer confidence continuing
to grow, the nation’s strong economy,
booming housing market and robust
dollar fuelled increased spending.
General Merchandise stores rose 6.5%
as Wal-Mart continued to blanket
Ontario with its new Supercentres.
Despite the looming threat of these
sprawling stores, Food and Beverage
retailers continued to grow as sales
increased 7.6% in May.

Pharmacies and Personal Care Stores
enjoyed 10.0% growth as leaders such
as Shoppers Drug Mart proved
undaunted by Bill 102 and generic drug
interchangeability. The chain’s
continued renovation of existing stores
and construction of new format
locations has also driven front-shop
sales through an aggressively expanded
assortment of cosmetics, fragrance, and
convenience goods.

Sporting Goods, Hobby, Music and
Book Stores rose 9.2% as shoppers
prepared themselves for the summer
months ahead. Amidst this category’s
shining results, music stores continue
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to suffer from stagnant sales. The
impending launch of the Apple iPhone
and recent closure of Sam the Record
Man’s Yonge Street flagship are
harbingers of this sector’s grim
outlook.

Meanwhile, Computer Software, Home
Electronics, and Appliance Stores
rekindled storekeepers’ spirits with
figures that climbed 8.0% in May, and
helped Furniture, Home Furnishings,
and Electronics stores jump 8.8%.

Building and Outdoor Home Supplies
Stores also joined the roster of
categories enjoying double-digit
growth as sales climbed 11.4%.
Excitement is building as Lowe’s
Canadian expansion will seek to tap
into this burgeoning market.

May’s strong 9.4% growth among
Clothing Stores also underpins another
American merchant’s market entry as
Forever 21 opened in Toronto. They

join Abercrombie & Fitch and Mango
in the recent onslaught of foreign
clothiers setting up shop in Canada.

As May’s sales growth outpaced the
U.S. by 4.7 percentage points, it is
expected that Canada will become an
increasingly attractive destination for
international retailers seeking
expansion opportunities. Limited
Brand’s acquisition of La Senza is but
one example of the continued
infiltration of global retailers into the
Canadian marketplace. As these
merchants introduce innovative best
practices and new product assortments
into the market, Canadian companies
will have to prove increasingly savvy
in order to remain competitive.

RELEASE DATE OF THE NEXT
NATIONAL RETAIL BULLETIN
August 21, 2007

Please note:

The J.C. Williams Group National Retail Bulletin compares the latest monthly

release of “raw” (i.e., unadjusted for seasonality) retail sales figures to those in the
same calendar month of the previous year. Statistics Canada also reports seasonally
adjusted sales that are compared to the previous month within the current calendar
year to measure change in Gross Domestic Product (GDP). Although other sources
use seasonally adjusted figures, J.C. Williams Group believes that using raw figures
and making comparisons to the previous year’s performance more accurately
reflects the seasonality of the retail industry and, therefore, are more useful in

analysis.
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