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Retail Running on all Cylinders 

Despite Rising Gas Prices 

 
Amidst widespread concern over the 
impact of rising gas prices, consumers 
continued to fuel strong retail sales 
growth as April saw a 5.2% increase 
over 2005.  Consumer confidence 
soared even higher as it hit 109.6, a 
level unseen since May 2002.  With 
year-to-date growth hitting 7.4%, and 
revised first quarter figures showing an 
8.2% increase, consumers defied 
looming pessimism as retail excelled 
throughout what is typically a slow 
period of the year.  All eyes are now 
turned toward the months ahead, with 
retailers eagerly waiting to see if such 
encouraging growth continues into the 
summer. 
 
Revised figures for the first quarter of 
2006 showed that General Merchandise 
Stores fared well despite the decline of 
Department Stores by 0.9% over 2005.  
Warehouse Clubs and Superstores 
buoyed the category with 11.7% 
growth.  Such encouraging numbers 
surely strengthen Wal-Mart’s 
assessment that there is room for more 
than 1,500 additional stores in the 
United States during the coming years.  
Wal-Mart continues to increase their 
home base presence with plans to open 
335–370 stores in 2006 alone. 
 
The Electronic Shopping and Mail-
order Houses continued their 
impressive expansion, with first quarter 
sales showing a 16.4% advance over 
last year.  With few other categories 
able to claim such significant growth, it 

is becoming increasingly clear that 
multi-channel retailing continues to be 
a key growth driver.  As online retailers 
have begun to refine their seasonal 
merchandising strategies, the fruits of 
Valentine’s Day and Easter are seen in 
strong sales figures.  Turnout at the 
recent ACCM conference in Chicago is 
an indication that retailers are 
awakening to the necessity of an 
effective multi-channel strategy. 
 
Electronics and Appliances Stores saw 
stable growth in April, with revised 
first quarter figures showing a 1.5% 
decline in Computer and Software 
Stores offset by double-digit increases 
in Home Furnishing Stores (13.6%) and 
Household Appliance Stores (10.0%).  
Radio, TV and Other Electronics grew 
9.6%, thus continuing the positive trend 
that translated into 13.0% revenue 
growth for Circuit City in the fourth 
quarter of 2005. 
 

Building Material and Garden 
Equipment Stores growth slowed in 
April, although they still enjoyed an 
increase of 9.1%.  This category saw 
18.6% growth in the first quarter thanks 
to the warmer weather that put an early 
spring in the step of many retailers.  
Sporting Goods Stores witnessed a 
13.2% increase and accounted for the 
lion’s share of growth in the Sporting 
Goods, Hobby, Book, and Music Stores 
category.  Clothing and Accessories 
Stores enjoyed 7.2% growth, as 
retailers were unable to complain about 
the weather. 
 
With the arrival of Mother’s Day and 
summer weather blanketing the nation, 
retailers should be looking forward to 
both rising temperatures and sales 
thanks to robust consumer confidence. 
 
Release Date of the Next 

National Retail Bulletin: 

June 13, 2006 

Please note:  
The J.C. Williams Group National Retail Bulletin compares the latest monthly 
release of “raw” (i.e., unadjusted for seasonality, holiday, and trading day) 
retail sales figures to those in the same calendar month of the previous year. 
The U.S. Census Bureau also reports seasonally adjusted sales that are 
compared to the previous month within the current calendar year to measure 
change in Gross Domestic Product (GDP). Although other sources use 
seasonally adjusted figures, J.C. Williams Group believes that using raw 
figures and making comparisons to the previous year’s performance more 
accurately reflects the seasonality of the retail industry, and therefore, are more 
useful in analysis.  Definitions can be found on the U.S. Census Website: 
www.census.gov. 
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