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Beginning to ShowBeginning to ShowBeginning to ShowBeginning to Show    

 
Despite another good showing by the 
Automotive Group in February, several 
other Canadian retail categories’ sales 
took a hit during the month. Women’s 
Clothing and Shoe Stores showed 
particular weakness. 
 
Overall, sales at Canadian retailers were 
up 5.6% in February, but there was only a 
2.3% increase for All Stores Less Auto 
Food and Drug.  The increases were fairly 
consistent across the country (4.9%–6.1%) 
with the exception of Atlantic Canada 
(1.8%). 
 
Women’s Clothing saw a 6.0% decrease in 
February.  Shoe Stores also witnessed a 
3.9% drop off.  The continued cold 
everywhere east of British Columbia was 
no doubt a contributing factor to these 
declines.  Consumers have difficulty 
getting into the spirit to buy spring 
clothing when their thermometers are 
constantly reminding them just how cold 
it is. 
 
Few people are in the market for new 
winter clothing by the time February rolls 
around, unless it is deeply discounted.  
With better inventory management by 
retailers this year compared to last, there 
was less of a need to have huge sell-offs 
of overstocked winter items.   
 
 
 
 

For the first time in months, Men’s 
Clothing did show some improvement – 
rising 4.9%.  Still, sales at Men’s Clothing 
Stores account for less than one-third that 
of Women’s Clothing Stores, and their 
influence on total retail sales is thus far 
less significant. 
 
The Automotive Group continued to be 
the brightest spot in retail with a hike of 
8.6%.  Persistent high prices for gas at the 
pumps teamed with a nice bounce in 
automotive sales helped prolong the 
category’s run of strong performances.   
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Roll on the Retail Landscape Roll on the Retail Landscape Roll on the Retail Landscape Roll on the Retail Landscape     

 
A continued weak U.S. economy, 
declining Canadian consumer confidence, 
rising Canadian interest rates, and the 
impending effects of SARS are all issues 
that are causing Canadian retailers some 
anxious moments. 
 

As an economy that is so heavily 
influenced by that of our neighbours to 
the south, the continued economic 
troubles in the United States are likely to 
eventually take their toll on Canada’s 
retail environment.  Consumer confidence 
in Canada is beginning to show the signs 
of weakness that American consumer 
confidence has been plagued with for 
some time. 
 
The Bank of Canada has also begun a 
trend of increasing interest rates, a move 
that restricts consumer spending.  All of 
these factors combined with the looming 
very real effects of SARS could have some 
negative ramifications on the Canadian 
retail environment. 
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May 21, 2003  

Please note:  
The J.C. Williams Group National Retail Bulletin compares the latest monthly 
release of “raw” (i.e., unadjusted for seasonality) retail sales figures to those in 
the same calendar month of the previous year. Statistics Canada also reports 
seasonally adjusted sales that are compared to the previous month within the 
current calendar year to measure change in Gross Domestic Product (GDP) 
Although other sources and making comparisons to the previous year’s 
performance more accurately reflects the seasonality of the retail industry and, 
therefore, are more useful in analysis. 
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Men's Clothing Stores

Other Clothing Stores

General Merchandise Stores

All Stores

21,191.7All Stores 5.6%

Automotive Group

All Stores Less Auto, Food and Drug

7,974.58,659.1 8.6%

12,092.712,532.6 3.6%

6,008.66,306.5 5.0%

6,084.06,226.1 2.3%

General Merchandise Stores

Department Stores (incl concessions)

Furniture, Appliance, Furnishings Stores (incl. Electronics)

All Clothing and Shoe Stores

Women's Clothing Stores

Men's Clothing Stores

Shoe Stores

All Other Retail (except auto, food, drug)

2,040.72,115.4 3.7%

1,201.61,249.2 4.0%

1,145.31,187.8 3.7%

890.1886.7 -0.4%

272.7256.4 -6.0%

71.575.0 4.9%

93.289.6 -3.9%

2,007.92,036.3 1.4%

41,602.843,732.5 5.1%

16,620.817,478.5 5.2%

24,982.026,254.0 5.1%

12,436.813,245.6 6.5%

4,127.24,310.5 4.4%

2,433.82,530.4 4.0%

2,433.82,535.0 4.2%

1,886.01,938.5 2.8%

559.2546.9 -2.2%

169.2170.6 0.8%

211.3211.4 0.0%

4,098.24,224.5 3.1%

  

   

February 2003 2003 / 2002

2003 2002 2003/2002

2002

All Stores Less Automotive

Food and Drug Group

Automotive Group

All Stores Less Auto, Food and Drug

All Stores Less Automotive

Food and Drug Group

Department Stores (incl concessions)

Furniture, Appliance, Furnishings Stores (incl. Electronics)

All Clothing and Shoe Stores

Women's Clothing Stores

Shoe Stores

All Other Retail (except auto, food, drug)

12,545.213,008.4 3.7%

Retail Sales by Store Category

Year-to-date Sales

Sales for the Month of:

Other Clothing Stores 452.7465.7 2.9%

946.31,009.6 6.7%

20,067.2
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Atlantic Canada

Quebec

British Columbia

Prairies

Ontario

5,666.5

8,269.8 7,860.1

16,443.4 15,670.6

9,774.0 9,211.4

3,094.2 3,038.1
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2003 2003 / 20022002

ChangeSame PeriodYear-to-Date

Percentage Change in Retail Trade, All Stores, by Region

Year-to-Date Compared to Same Period Last Year

Retail Trade, Canada, All Stores, By Major Region

5,984.7
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Canadian Retail Sales by Major Product Categories From the Same Quarter A Year Earlier

Canadian Retail Sales by Major Product Categories Year Over Year (1994 -2001)
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Consumer Price Index March

Canadian Consumer Confidence Index 1993-2002

Canadian Consumer Expenditures Index 1992 - 2002
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2003March vs. 4.3%

Durables Semi-Durables –––––––––––––––––––– Non-Durables (excl. energy)— — —— — —— — —— — — !!!!
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