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Retail Sales by Store Category

Sales for the Month of: May 2003 / 2002
All Stores 28,990.0 27,813.4 4.2%
Automotive Group 12,474.9 12,213.5 2.1%
All Stores Less Automotive 16,515.1 15,599.8 5.9%
Food and Drug Group 7,633.1 7,155.9 6.7%
All Stores Less Auto, Food and Drug 8,882.0 8,443.9 5.2%
General Merchandise Stores 2,938.8 2,779.8 5.7%
Department Stores (incl concessions) 1,807.9 1,685.6 7.3%
Furniture, Appliance, Furnishings Stores (incl. Electronics) 1,543.8 1,449.8 6.5%
All Clothing and Shoe Stores 1,439.4 1,348.4 6.7 %
Women's Clothing Stores 452.3 431.9 4.7%
Men's Clothing Stores 115.0 117.6 -2.2%
Other Clothing Stores 689.3 625.1 10.3%
Shoe Stores 182.8 173.9 5.1%
All Other Retail (except auto, food, drug) 2,960.0 2,865.9 3.3%
Year-to-date Sales 2003 2002 2003/2002
All Stores 123,310.2 118,619.1 4.0%
Automotive Group 51,581.4 50,007.6 3.1%
All Stores Less Automotive 71,728.8 68,611.5 4.5%
Food and Drug Group 34,857.0 32,779.9 6.3%
All Stores Less Auto, Food and Drug 36,871.8 35,831.6 2.9%
General Merchandise Stores 12,319.8 11,922.7 3.3%
Department Stores (incl concessions) 7,449.8 7,200.0 3.5%
Furniture, Appliance, Furnishings Stores (incl. Electronics) 6,870.7 6,597.1 4.1%
All Clothing and Shoe Stores 5,784.1 5,655.9 2.3%
Women's Clothing Stores 1,723.0 1,747.2 -1.4%
Men's Clothing Stores 452.6 485.3 -6.7%
Other Clothing Stores 2,945.5 2,762.2 6.6%
Shoe Stores 663.0 661.3 0.3%
All Other Retail (except auto, food, drug) 11,897.3 11,655.9 2.1%
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Retail Trade, Canada, All Stores, By Major Region

Year-to-Date Same Period Change
2003 2002 2003 / 2002
British Columbia 16,084.9 15,682.3 2.6%
Prairies 23,038.4 22,067.6 4.4%
Ontario 46,022.5 44,206.6 4.1%
Quebec 28,834.2 27,483.8 4.9%
Atlantic Canada 8,874.8 8,751.3 1.4%

Percentage Change in Retail Trade, All Stores, by Region

Year-to-Date Compared to Same Period Last Year

6%

4%

) ] I

0% | l
BC PRA ONT QUE ATL

17 Dundonald St., Toronto, Ontario M4Y 1K3 Tel: (416) 921-4181 Fax: (416) 921-4184 Website: http://www.jcwg.com
Chicago Office: 350 West Hubbard St. Ste 240, Chicago, Il., 60610 Tel: (312) 673-1254 Fax: (312) 822-9162
For more information, please contact John Archer or Maureen Atkinson at (416) 921-4181 or e-mail info@jcwg.com

% Change from Previous Yr




J.C‘WILLIAMS GROUP Release Date: 21/07/03

Canadian Retail Sales by Major Product Categories Year Over Year (1994 -2001)
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Consumer Price Index May 2003 vs. May 2002 2.9%
Canadian Consumer Confidence Index 1993-2002
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Canadian Consumer Expenditures Index 1992 - 2003
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